HARVARD
BUSINESS
REVIEW

Align your brand with
the best in business.

HARVARD BUSINESS REVIEW PRESS
Custom Editions
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Our client

Custom books from Harvard Business St
Review Press make the perfect hardcover
corporate training tool, client gift, paperback, and

. Ebooks for:

or sales leave-behind.

Premiums at events
and conferences
Incentives for
completing surveys

.........................................

/}a Strengthening investor
F relations
i CUSTOMBOXES e e e e e e e e te
' P I | Gifts to reward
OGO ON COVER ' L and thank their best
4 @—l customers and
| LOGO STICKER employees
- : . |, B
W Client or employee
BELLY BAND book clubs
‘/“/’“"""“"“’“""‘“‘"‘""‘"“ | Leadership programs
%%??—1 Onboarding new
maE w employees
e Talent and skill

development
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Workshops and classes
byl | ! BOOKPLATE

CUSTOM FLAP CEO LETTEROR

CUSTOM FOREWORD




CUSTOM EDITIONS
Quantities and Options

50+ 250+ 500+ 1,000+

OPTIONS COPIES COPIES COPIES COPIES
Logo sticker on jacket Q Q
Custom bookplate Q Q
Belly band around book (V)

CEO letter in front matter
Logo printed on jacket
Flap customization
Custom foreword

Custom packaging/boxed sets
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Pricing is competitive and depends on the title chosen,
customizations selected, and quantity ordered.

Please contact Lindsey Dietrich for more information:
lindsey.dietrich@hbr.org | (617) 783-7571
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